
"%! !"&!"###$%&'()*+%*!!,#**-.'/'012&$3*. ###$%&'()*+%*!!,#**-.'/'012&$3*."!

TWO PAGE AD 
EXAMPLES



" ! !"!"###$%&'()*+%*!!,#**-.'/'012&$3*. ###$%&'()*+%*!!,#**-.'/'012&$3*."!

This article contains to: 

Words 602.
Columms 4.
Paragraphs 10. 

B

HEART OF HOLLYWOOD MAGAZINE JULY - SEPT. 2021

the word implies, its pieces are created 
in a unique baroque style. The 
founders are Eduardo and Imelda Liem, 
a talented husband-and- wife team. 
They wish to portray the deepest 
essence of female beauty to the world. 
They do so by designing timeless hi-

In 2002, Eduardo proposed to Imelda. 
During the wedding preparations, he 
felt the desire to veil her with the most 

that dream come true, they traveled the 
world. It was in Paris that they 
unexpectedly found themselves walking 
through Place Vendôme. There, they 

A burning desire arose; they wanted to 
express their powerful creative energy 
and share it with people who would like 
to experience the very feelings they felt 
at that special place in France.

The couple decided that instead of bu-

own, and BaroQco was born. Eduardo 
was kind enough to share information 
about the brand with our Heart of 
Hollywood Magazine readers.

What is a day of work like for you?

We come up with a dose of creative 
input to make extraordinary designs 
for future shows. But currently, because 
of the COVID situation, our daily work 
also involves thinking about how we 
can still express our creativity to our 
audience without having shows 
physically.

Why did you decide to establish a 
jewelry house?

My wife and I founded the business 
together, from nothing. It all started 
one sunny day in Paris, at the Place 
Vendôme. We were looking for a tiara 
or crown for our wedding day. At that 
time, there were not many options 
available. So we decided to create our 
own tiara, which led others to ask 
whether we could also make necklaces 
and earrings.

Where was the house founded and 
where are the current headquar -
ters?

The house or La Maison de BaroQco 
was founded in 2003, but was entered 

Amstelveen, near the City of 

BaroQco:
Timeless
Luxury Je
By Sandy Rodriguez
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Amsterdam, the capital city of the 
Netherlands. The headquarters still 
remain at the same location.

How would you describe BaroQco 
jewelry?

In order to describe it properly, it is 
important to understand what the name 
stands for. The word BaroQco comes 
from baroque, an era of change from 
simplicity to lively and exuberant detail. 
And the Co in the name is derived from 
my father’s former company, Japarco 
(Java Parfurmes Company) With the Co 
in BaroQco, the legacy continues. The 
word BaroQco stands out. We wish to 
surprise and to create a sense of awe by 

Who is the woman who wears BaroQ -

muse?

The woman who wears BaroQco is a 
woman who knows that shining and 
being daring are parts of life you have to 
experience to let your inner beauty be 
seen. Some never dare and never shine. 
We at BaroQco give them the incentive 

Women’s empowerment comes from believing in yourselves and allowing yourselves 
to shine.

We come up with a dose of creative input to make extraordinary designs for future 
shows. But currently, because of the COVID situation, our daily work also involves 
thinking about how we can still express our creativity to our audience without 
having shows physically.

welry
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CONTACT
Site: Luciamatuonto.com
IG: @the_relatable_voice
https://www.relatable-media.com/

THE DRIVE TO MAKE READERS SMILE
International Authors, Led by Writer and Podcaster Lucia Matuonto, Prepare Fun Short Story Anthology

Craving good literature but short on time? Make sure to get Re-
latable Voices, an exciting short story anthology featuring the 
works of 14 authors from around the world. The stories are meant 
to uplift, surprise, and truly delight the reader.
 
This book project is headed by Lucia Matuonto, host of a highly 
successful podcast, The Relatable Voice, often called The RV 
for short. Longtime listeners will recognize the writers’ names—
the lovely host is one of them and the rest have all been her pod-
cast guests.

“These familiar voices are now offering brief, fictional stories that 
are as engaging as the authors themselves proved to be on their 
podcast episodes,” said Lucia. “These stories will make your day 
a little easier. No matter what they’re about—something thrilling, 
awkward, humorous, or moving—they will take your mind off the 
many troubles of the world for a little while.”

The host also has another show, UNCUT with Lucia by World-
authors, and writes adventure books for the young and the young 
at heart. These include the Zoe the Crab series and Out of The 
Box. She is a is a bestselling author, artist, and children’s physio-
therapist.

Lucia, originally from Brazil, has lived in six different countries 
and currently resides in Spain. Her coauthors also make up quite 
an international group.

They are Pat Backley in New Zealand (from the U.K.); Richard 
Harris and Suzanne Mann in Australia; Judith Obatusa in Cana-
da (from Nigeria); Chimnese Davis in South Africa; Lucio Gil in 
Brazil; and Cynthia Gregory, Luiza Ramondo, Elliot Mason, Zara 
Miller (from Romania), Gabriel Constans, Rick Incorvia, and 
our own Heart Of Hollywood Magazine Editor Sandy Rodriguez 
(from Mexico) in the U.S.

This diversity allows readers to experience varied viewpoints and 
very different writing styles. Perhaps you’ll discover a new favorite 
author—or several!

These writers, all quite accomplished in their fields, were very mo-
tivated to create stories that are genuinely fun to read. Each one 
can be enjoyed in minutes, but don’t be surprised if you’re tempted 
to binge them all.

Relatable Voices is set to be published in late summer. Informa-
tion on where to get your copy will be announced soon.

https://www.instagram.com/the_relatable_voice/
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People respond to results and Tamara Ma-
navi is proof of what hard work mixed with 
relentless dedication can do. As a 41-year-
old breaking into the fashion scene, she 
is coming in fit, fierce, and fine. This is a 
woman who has dedicated her life to all 
things healthy. She effortlessly commands 
attention whenever she walks into a room. 
Attractive and confident, she naturally 
demonstrates to others the importance of 
showing up as their authentic selves. 
 

What made you decide to be a model?

I began modeling by accident. All my life 
I was told I was meant for it, but kept ig-
noring the real thought of acting on it. 
Bikini fitness modeling started it all, and 
then, over the last few years I became a 
real fashionista. People would ask me all 
the time, “who styled you?,” and it was 
mostly myself. I’ve always had a passion 
for fashion and dressing up. I became a 
fitness model first so I had the foundation 
of a healthy toned physique, and then de-
cided to start putting together pieces that 
best suited my body. It was tough, because 
a toned, muscular physique is more chal-
lenging for dresses or pieces with flares or 
ruffles. I became frustrated with my body 
and started to question if I had made the 
correct choice. So I softened my physique 
and became more confident and happier 
with myself. I can now wear just about 
anything and walk with my head high with 
pride and ownership. 

Who is your role model?

I just try to be better than I was yesterday, 
better in every way– mentally, physically, 
and  emotionally. So, with that being said, 
my best self is what I aspire to be.

What modeling experience do you 
have?

Although I am a newbie to fashion mod-
eling, I have experienced fitness modeling 
and bikini modeling. I am now dabbling 
in runway. I just recently had the amazing 
pleasure of walking for Ounsiray, for LA 
Swimweek. 

What do you enjoy most about
modeling?

I enjoy how it gives me confidence and 
makes me feel good about myself. It’s a 
true joy and passion of mine. To grace a 
runway or to sit in the audience is the most 
amazing feeling. It’s where I truly feel I am 
at my best.

What are some of your biggest
modeling accomplishments?

This is a tough one, because different oc-
casions were an accomplishment in their 
own ways, but I’ll name a couple. I was in 
the field of bikini fitness modeling, and 
having to be in the best shape and main-
taining it has its challenges, but I put my 
best foot forward and owned it! Recently, 
I did my very first runway for Ounsiray by 
Siray Kong, as I mentioned and I honored 
to grace the cover of Muscle & Fitness 
HERS. It was an amazing experience, one 
of the best I’ve ever had. It allowed me to 
get my feet wet in the runway scene and 
I’m ready to see what it brings.   

How do you prepare for a photo shoot?

I talk to my photographer first, so they get 
to know a little bit about me and to break 

FIT, FIERCE, AND FINE
Model Tamara Manavi Commands Attention 

Just by Being Herself

the ice, as I can be shy at first. Once we get 
acquainted I go over the location and the 
theme for the shoot. Once we agree on that 
part, I move into the outfits, styles, colors, 
jewelry, shoes, and such. I make sure I pre-
pare more than enough to have a variety 
of styles including the trendy ones. I try to 
keep hair and makeup simple to not take 
away from the fashion.

Who is your favorite designer
and why?

Hands down, Bao Tranchi. I absolutely 
love her styles, her dresses are pure pieces 
of art. I feel my sexiest in her pieces and I 
adore how beautiful and detailed they are. 
I would wear one of her pieces for any red 
carpet event.  

Why should an agency hire you?

I’m flexible and fun to work with. You 
can put me in almost anything and I can 
make fashion out if it. I’m willing to try 
new things, as you never know what you 
may miss out on. You can never judge a 
garment by the hanger it hangs on. When 
I step into the room, my presence is felt. I 
get attention just by being me. 
  

What is your message to our Heart 
Of Hollywood Magazine readers?  

You know, I’ve had different types of mod-
eling careers over the last 15 years. Here I 
am, later in life, and my career has picked 
up and is going strong. Never feel like it’s 
too late or like you don’t have what it takes. 
Models come in all sizes and colors and 
cultures. If you truly want to do it, go for 
it! Try it! Take the leap forward and pursue 
your own career in modeling. This is your 
life, your time. Live in the moment. You 
won’t regret it. 
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CONTACT
E-mail: Tamaramanavi@gmail.com
IG: @itstamarapatrice 
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Iti Acharya Recounts Memorable Moments
from the Prestigious Cannes Film Festival 
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MOVIES, FASHION, AND NETWORKING

Iti Acharya is an Indian celebrity, actress, world peace ambassador, so-
cial worker, humanitarian, aspiring producer, and former Miss South In-
dia winner. She is known for her films, which have millions of views on 
YouTube, in South Indian languages. Her films have done the rounds at 
international and Indian film festivals, bagging a few awards and garner-
ing accolades. One of her indie films premiered in the U.S., at Harvard 
College and the Washington DC Center.

How would you describe your journey as an actress in the Indian film 
industry?

My journey so far has been interesting, with both ups and downs, and 
lots of learning.
I am forever grateful to my Kannada industry (an Indian film industry 
of Kannada-language motion pictures), where I got my first break. No 
matter where life takes me from here on, My love for the Kannada film 
industry and its people will always prevail.

I’m proud to say that right now the biggest film in India is also a Kanna-
da film, called KGF. The details of the craft, the humbleness with which 
every project or person must be approached, the mannerisms of a good 
actor on sets, the rituals that make a star stand out among normal actors– 
these are few of many things which I’m glad I got to learn, and I am sure 
would be more than sufficient to help me survive in any industry. 

How did you prepare for Cannes 2022?

To be honest, I had been preparing for Cannes with my mom for the past 
five years.
So when I knew this year I would be attending, I had most things in place 
already.
I did use the lockdown time to do more research about the film market 
at the Cannes festival and understood that it’s so much more than just 
appearing on the red carpet.
I knew I had to represent my entire nation as a whole– from North to 
South, East to West. I wanted the Indian element in most of my looks and 
I am grateful to my stylists and designers who helped me accomplish it.

Was it easy to coordinate your itinerary and your wardrobe to perfec-
tion for the events?

It was definitely not easy. I have never been a rule follower. I was very 
particular in that I wanted to stick with Indian designers and stylists. I am 
so thankful to all the stylists who worked with me to put everything in 
place– Amit Pandya, MZ, Harshita Reddy, Anila Wilson, Mayur Srinivas, 
Jonathan, Sakina Ahmed. These are my people, I have been working with 
them for a few years. They definitely made the whole experience easy, 
while keeping my expectations in place.

What was your favorite moment on the red 
carpet at Cannes 2022?

I was glad to see the crowd’s response at Cannes 
this year. I was so skeptical about how people 
would react to a newcomer from India like me on 
the red carpet, but to my surprise people were so 
amazing. They were curious to learn about me, 
and so many of them wanted pictures with me. A 
lot of my fellow actress friends from Ukraine and 
Shanghai were also with me on the red carpet. 
They were extremely kind and sweet. I didn’t feel 
alone or clueless, not even for a moment. 

Which events did you attend and what did you 
find striking about them?

I attended the Indian Pavilion opening, the Con-
federation of Indian Industry Pavilion opening, 
an Indian Pavilion Dinner, the Cannes Short 
Film Awards, an exclusive event hosted by Va-
riety, a networking event by Define, and another 
exclusive party at Annex Beach. 
All of these events were wonderful for net-
working and I most definitely met some amaz-
ing connections which could turn into working 
relations soon.

Tell us about the various looks and styles that 
you carried off on the red carpet. What was 
the inspiration behind the looks?

My first red carpet look was a lilac gown by 
Deepthi Reddy. Since it was my first time there, 
I wanted it to be a little avant garde. My style 
partner, Amit Pandya, one of the best in Ban-
galore, worked with me for days and helped 
me plan my hair and make up long before my 
trip. Her motto was “Conquer them all, Sweet-
heart!”
My second red carpet look was a custom-made 
thigh-high slit gown by a designer from North-
east India– Arif Mukhim. My stylist MZ was 
adamant that I should be comfortable and en-
joy the moment.
My third look was a tribute to Bollywood actress 
and diva Sridevi- a white Indian Lehenga by 
Heritage India Fashions.
All my other looks were created by Harshita 
Reddy, Anila Wilson, Prashant Goyal, Sakina 
Ahmed, Jonathan, Dr. Durga, and Sri Ganesh 
Selection Jewelry. Wearing them was surreal. 
They were loved and appreciated by all.
I am so glad to have found such a talented and 
supportive team. Everyone has been super un-
derstanding, which was the most important 
thing. I never felt alone on the red carpet. I had 
my team’s love and tremendous support with 
me the entire time.

CONTACT
Site: https://itiacharya.com/
IMDB: https://m.imdb.com/name/nm7848649/
FB: https://m.facebook.com/iamitiacharya

What was the networking experience like? 

It was even better than what I expected. I have con-
nected with so many other upcoming international 
film festivals, brands, film industries, and PR guys.

What is the main difference between Indian film 
festival events and the Cannes Film Festival? 

The global reach, although we have amazing 
film festivals in India as well, I feel that Cannes 
is a great place for international collaboration 
opportunities for all industries, which must be 
properly utilized.

Did you get fair representation on the global 
arena? 

Since it was my first time, I didn’t have high ex-
pectations. Obviously, there is a lot more one 
can achieve. I have learned a lot and will be 
better prepared for my next visit as far as glob-
al representation is concerned. Considering it 
was my first time, I am pretty content.

Tell us about something unforgettable from 
Cannes 2022.

There was always someone to lend a helping 
hand, even before I looked or asked for it. There 
were a lot of times where I was lost, was un-
able to do certain things on my own, or needed 
someone’s help. People there are so kind and 
amazing, there wasn’t a single moment that I 
needed help and I didn’t get it.
With the amount of times I had to thank people 
due to their generosity, I started feeling that the 
word “thanks” was not big enough compared to 
their kindness.

What was an important takeaway from the 
whole international film festival experience? 

Participation in international film festivals is 
extremely important and beneficial for all film 
professionals, not only for actors, but also for 
technicians, producers, directors, journalists, 
photographers, and PR people. There is so 
much to learn and there is so much one can 
achieve with the connections there.
My next goal is to encourage more and more 
people in my circle to participate in interna-
tional film festivals.

Photo Credits: Iti Acharya
Fashion Designer: Drisha Closet
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RISING STAR
Halas Wilbourn can best be described in one word–multitalented. 
He is a podcast host, actor, producer, and now also the 2022 In-
ternational Male Cover Model for Heart Of Hollywood Magazine. 
He received this last title thanks to readers who voted online, beat-
ing out other also very impressive candidates.

“I produce and host my own podcast, called The Halas Wil-
bourn Show. I was an Executive Producer for Choose To Pre-
vail: The Show, hosted by author Sandy Rodriguez and based on 
her book by that same title. I’ve worked on Marvel Comics proj-
ects, specifically The Falcon and the Winter Soldier, Aveng-
ers, and Hawkeye. I have also done work on films and TV series, 
such as The Covenant, Heels, and The Last Days of Ptolemy 
Grey, among many others”, Halas says.

Since he was quite young, Halas felt the desire to start a career as 
an actor, and dreamed of being on television or the big screen. 
Mainly, he wanted to overcome his fears of performing in front of 
a large crowd.

“The idea of bringing a character to life fascinated me,” he recalls, 
“yet I felt it was extremely difficult to establish oneself in the film 
industry. Especially if you have no experience, you can only apply 
for entry-level work or basic assistant positions. However, I be-
lieve that if you make contacts, make a good impression, and build 
yourself a good reputation, you will be the one they recommend 
for the next available job. It’s also a good idea to build your own 
team with like-minded people,” says Halas, who can see himself 
offering consultations five years from now to people who want to 
work in entertainment.

His biggest influences have been his parents, other family mem-
bers, teachers, and people who were willing to teach him some-
thing he had wanted to learn.

“I describe myself as an ordinary man who wants to do extraordi-
nary things. I am passionate about learning new things and prob-
lem-solving in the entertainment field. I’m also open and honest. I 
don’t believe in misleading people and I work extremely hard to be 
fair in all facets of life. When it comes to my social life, it’s all about 
growing and maintaining my team– everyone in my circle pushes 
one another to be their best self,” he says.

Meet Halas Wilbourn, our Heart Of Hollywood Magazine International 
Male Cover Model Contest Winner

Halas is resourceful, persistent, genuine, and patient, so one can 
only assume that his career dreams will come true soon enough. 

“My dream is to complete a film, and my ultimate goal is to make 
a huge impact in the entertainment industry. I am most definitely 
on the right path of making my dreams a reality. I have success-
fully accomplished the majority of my dreams, and have found a 
plethora of opportunities which place me a position to help others 
fulfill their own dreams,” he explains. 

So far, The Halas Wilbourn Show is doing very well, and is 
poised to increase in popularity and reach. It welcomes success-
ful people, such as entrepreneurs and celebrities, from around the 
world and invites them to share their stories. The audience enjoys 
discovering what the guests consider the keys to their success.

Halas traveled from Georgia to Los Angeles to shoot the cover and 
tour the city. He turned heads and was treated like an established 
celebrity at every stop.

“It was a phenomenal experience. The Heart Of Hollywood Mag-
azine staff and crew truly rolled out the red carpet. The photo 
shoots, video interviews, and tours had such an impact. It all made 
me feel very confident, joyful, empowered, and happy to be alive. 
I am extremely thankful for this amazing opportunity. The most 
memorable moment was meeting Giovanna Salas, the Heart Of 
Hollywood CEO, with her many surprises,” says Halas. “I would 
like to take this opportunity to say thank you to all the Heart Of 
Hollywood Magazine sponsors supporting this issue. Thank you 
for making my experience even more memorable. I’m looking 
forward to working with each and every one of you in the future– 
through pictures, ads, commercials, radio, or voiceovers in sup-
port of your business.”

Halas has a special message for Heart Of Hollywood Magazine 
readers, many of whom voted for him to be on the cover of this 
issue. 

“Surround yourself with like-minded people. Stay encouraged, 
stay faithful, believe in yourself. Without a doubt, you can be, do, 
and have whatever you desire,” he says. “I am living proof.”

Fashion Designer: Coskun Corekli
E-mail: jjcustomtailoring@gmail.com

Web: www.jjcustomtailoring.com


